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TH®OPMAIIHI 3ACOBY CIIPUSIHHS 3EJIEHOMY TYPU3MY

AHoTauiss. BuzHadeHo, mo CUIbCbKHUNA 3€JICHWA Typu3M B YKpaiHi BIEBHEHO 3aiiMae BaroMmy
YacTKy Ha TYPUCTUYHOMY PUHKY. AJie HOTO TIONTUPEHHIO CKOPIIIE CIIPHSIIOTH HE JepPyKaBHI IHCTUTYILI,
a 3yCHJUISl TPOMAJICHKMX OpraHi3aliid 1 Cy0’€KTIB PHHKY 3€J€HOTO Typu3Mmy. BomHodac po3BHUTOK
3€JICHOTO TYpH3MYy MOJXKE pO3B’S3aTH KOMIUIEKC NpOOJeM Y MACHPECUBHHUX CUIBCHKHX paiOHaXx.
[HCTpYMEHTOM TMOIIMPEHHS 3€JICHOr0 Typu3My B YKpaiHi MOTJM O cTaTH CydacH1 IMpOTpaMHi 3aco0u
pEeKJIaMHi, MAapKETHHTY, BUBYEHHS MOTPEO TYPHICTIB, CTUMYIIIOBAHHS 1O MIIBUIICHHS SKOCT1 TIOCHYT.
Mera Hamoro MOCIDKEHHS — pPO3pOOJICHHS HOBOTO MIAXOMY 10 CTBOPEHHS IH(GOpPMAITIHHUX
IHCTPYMEHTIB OpraHizailii, MapKeTHHTY, PEKIaMH 3€JICHOTO TYPU3MY, IIJBHUIICHHS SKOCTI MOCITYT
I[LOTO BUIY JISUTBHOCTI CUIBCHKOTO HACENICHHS Ta PO3pOOKa MPOTPaMHOTO MPOIYKTY, SIKMH peanizye
ner miaxig. s JOoCATHEHHS METH 1 BUPIIICHHS 3aBJIaHb 3alPOIIOHOBAHO BUKOPHUCTAHHS 3YCTPIYHOT
PEUTUHTOBOT CHCTEMH 1 CyJaCHUX XMapHUX TEXHOJIOTIM, Ha 0a3i AKUX PO3pOOJICHO MUIOTHUH 3pa3oK
MpOrpaMHOro TpoaykTy. OIiHKa cy6’€1<TiB 3€JICHOTO TYPU3MY 1 TMAKET THIOBHX IOTPEO TYPHCTIB
6yz[yTL (bopMyBaTHc;I NIPY aHaJTi31 3aIMTIB CIIOXKKBAYiB. Takoxk MPOBEJICHO OTILS HAYKOBOI mTepaTypH
1 TIPOaHATI30BaHO, K BUSBJICHI BUMOTH CIIOKMBAYiB /IO HaJaBaviB TOCIIYT 3€/ICHOTO TYPH3MY, TaK i
MOYJIUBHH CIIEKTP HEBUSBJIICHHX BUMOT, OCHOBHI I'PYIH KPUTEPIiB OI[IHKYU IisUTbHOCTI CY0’€KTIB PUHKY
3€JIeHOr0 TYpU3My Ta iHIII MOKAa3HUKH, 3a arpulyramu skux chopmoBaHo 0azu nanux. Haykosa
HOBH3HA OJICP)KAHUX PE3YyJIbTaTiB NOJATae y (OpMyBaHHI OPUTIHAJIBHOTO MIIXOIY JO CTBOPEHHS
YHIBEPCAILHOTO TPOTPAMHOTO KOMIUIGKCY JUISl 3€JICHOIO TYpPHU3MY, BIIPOBA/DKEHHS HU(MPOBHUX
TEXHOJIOTI y Taly3b, MapKeTHUHI, peKjIaMa $KOi JI0Ci MPOBAAMIIMCSI aMaTOPCHKUMHU METOJaMH.
Po3po0nenwii MinoTHUH 3pa30K MPOTPaMHOTO KOMIUIEKCY JIOBIB, IO BiH € MAaKCUMAIIBHO a/IallTOBAaHUM
JUIS. KOPUCTYBAHHS, OHOBIICHHS Ta TIOTIOBHEHHs 0a3 JTAHWX, a TAKOXX HAJA€ MOXKIUBICTh 3MEHIIICHHS
BUTpAT SK Ha KOMIT'IOTepHe 00JaJHaHHs, MporpaMHe 3a0e3NeueHHs], TaK 1 Ha HOro CYIpOBOKEHHS.
Moro cTBOpeHO sK yHIBepCaIbHHMIl IHCTPYMEHT, y TOMYy WYHCHi JUIs MApKEeTHHTY i peKiaMH,
CTUMYJTFOBAHHS JI0 MIBUIIEHHS SIKOCTI MMOCTYT 3€JI€HOTO TYpU3MY.

Knwuoei cnosa: cinbChbKUI 3€l€HUN Typu3M, KpUTEpii OI[IHKH AiSIIBHOCTI, MPOTpPaMHUMN
KOMILJIEKC, pEHTUHTOBa CHCTeMa, XMapHi TEXHOJIOTII.
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THE INFORMATION MEANS TO PROMOTION GREEN TOURISM
Abstract. It has been determined that rural green tourism in Ukraine has a significant share in

the tourism market. However, it is not the state institutions that promote it, but the efforts of NGOs
and green tourism market actors. At the same time, the development of green tourism can solve a
complex problem in depressed rural areas. Green tourism in Ukraine could be used as a tool for
promoting modern advertising, marketing, researching tourists' needs, and stimulating them to
improve the quality of services. The purpose of the work was to develop a new approach to creating
information tools for the organization, marketing, advertisings of green tourism, improving the
quality of services of this type of activity of rural population and developing a software product that
implements this approach. In order to achieve this goal and solve the problems of the article, it is
proposed to use a counter rating system and modern cloud technologies, on the basis of which a
pilot sample of the software product was developed. The assessment of the subjects of green
tourism and the package of typical tourist needs will be formed in the analysis of consumer
requests. The review of the scientific literature was also conducted, analyzing both the identified
consumer requirements for green tourism providers and the possible range of undetermined
requirements, the main groups of criteria for evaluating the activities of the subjects of green
tourism market, and other indicators by which the databases were formed. The scientific novelty of
the obtained results lies in the formation of an original approach to the creation of a universal
software complex for green tourism, the introduction of digital technologies in the field of
marketing, the advertising of which has hitherto been carried out by amateur methods. The
developed pilot sample of the software complex proves that it is the most adapted for use, updating
of databases, and also provides the opportunity to reduce the cost of both computer hardware,
software and its maintenance. It is created as a universal tool, including, for marketing and
advertising, stimulating to improve the quality of green tourism services.

Keywords: rural green tourism, criteria of estimation of activity, software, rating system,
cloudy technologies.
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NH®OPMAIMOHHBIE CPEJICTBA ITPOJABUXEHUS 3EJIEHOI'O TYPU3MA

AnHotanus. CelbCKui 3eJICHBIH Typu3M B YKpaWHE YBEPCHHO 3aHMMAET BECOMYIO JIOJIO
Ha TypHCTHYECKOM pbIHKe. Ho ero pacmpoctpaHeHHio ckopee CoCOOCTBYIOT HE TOCYIapCTBEHHBIE
WHCTHUTYTHI, @ YCHJIUS OOIIECTBEHHBIX OpPTaHU3alMii U CyObEKTOB PhIHKA 3€JICHOTO TypusMa. B To
Ke BpeMs pa3BUTHE 3€JCHOTO TYpHU3Ma MOXKET PEIIMTh KOMIUIEKC IMpOOJieM B JCTPECCHBHBIX
CeNbCKUX paiioHaX. HCTpyMEHTOM pacrpOCTpaHEHHs 3€JICHOTO Typu3Ma B YKpaWHE MOTJIU Obl
CTaTh COBPEMEHHBIC IMPOTPAMMHBIE CpEICTBA PEKIaMbl, MapKeTHHIra, M3Y4YECHHUs IMOTpeOHOCTEH
TYPUCTOB, CTUMYJIMPOBAHUS K TOBBIMICHUIO KadecTBa yCiyr. JIs HOCTHXKCHHS IeNiel U peleHus
3aJ1a4 MpeasIoKEeHO HCIOJIb30BAHNWE BCTPEUHOW PEUTHHIOBOM CHCTEMBI U COBPEMEHHBIX 00JIaYHBIX
TEXHOJIOTHH, Ha 0a3e KOTOPHIX pa3pabd0TaH MUIOTHBIM 00pa3el] mporpaMMHOTO MpoaykTa. OneHka
CyOBEKTOB 3€JICHOTO TypH3Ma W TaKeT THIOBBIX MOTPEOHOCTEH TYpHCTOB OymyT (hopMupoBaThCA
NPy aHAJIW3E 3ampocoB mMOTpeduTenei. Pa3paboTaHHBIM NWIOTHBIA oOpa3el MpOrpaMMHOTO
KOMILJIEKCa [0Ka3aj, 4TO OH MaKCHMaJbHO aJanTUPOBaH [Js MCIOJb30BaHUs, OOHOBJICHUS H
MomnoJHeHusl 0a3 JaHHBIX, a TaKXkKe IMPEeAOCTaBISeT BO3MOXKHOCTh YMEHBIIEHUS 3aTpaT KakK Ha
KOMITBIOTEPHOE 000pyAOBaHME, NMPOrpaMMHOE oOecrieueHue, Tak U Ha ero compoBoxiaeHue. OH
CO3JaH KaK YHHUBEPCAJIbHBIM WHCTPYMEHT, B TOM 4YHCJIE JUIsI MAapKEeTUHTa U PEKJIaMbl,
CTUMYJIMPOBAHUS K NOBBIIICHUIO KAU€CTBA YCIYT 3€JC€HOr0 TypU3Ma.

Kntouesvie cnosa: cenbCKuil 3eNEHBIA TYpU3M, KPUTEPUH OLIGHKH JAEATEIbHOCTH,
MIPOrPaMMHBIN KOMILIEKC, PEUTUHTOBas CUCTEMa, 00JIauHbIE TEXHOJIOTHH.

®opwmyit: 0; puc.: 4; Tadn.: 0; 6uos.: 17.

Introduction. The words "rural green tourism™ are becoming an official and legal term in
Ukraine [1, 2]. They are used, in particular, in the Law of Ukraine "On Personal Peasant Farming"
[1] meaning one of the activities of these farms. This activity is not classified as entrepreneurial, but
means a separate type of work (service) of the farm. The regulation and accounting of this type of
work is minimally bureaucratic as it is performed by local councils. Those involved in rural green
tourism are not taxed as entrepreneurs, but as individuals on a general basis, and are not required to
obtain a permit to conduct this type of activity from the authorities. This creates favorable
conditions for the development of rural green tourism in Ukraine. According to [3-5], the number of
green tourism entities in some regions is increasing by an average of 8% annually [4]. And this new
activity for Ukraine needs modern information tools.

Analysis of research and problem statement. The use of word "tourism™ in relation to this
activity creates a certain commitment from the side of scientists, experts, civil servants involved in
this problem, because they directly associate this work with the tourism industry, which is
characterized by significant investment, developed infrastructure, large profits that rural green
tourism does not have in fact. This trend could be shown by the review of works devoted to green
tourism, both of foreign and domestic scientists, in particular: F. Kotler, K. Lovelock, A. Kannon,
Y. Verbke, M. Pityulich, Y. Alekseeva, V. Parkhomenko, L. Rutynsky and others. The legal,
methodological and practical aspects of the implementation of the state policy on green tourism, the
development of the territories and the solution of the problems of the depressed regions were the
problematic issues grabbing the attention of Ukrainian scientists. The increase in the share of green
tourism in the aggregate volume of tourist services of Ukraine led to an increase in the number of
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scientific works where its in-depth aspects have been studied, in particular, in those of P.
Gorishevsky, Y. Guben, V. Kafarsky, V. Kosenko and others [5]. The development of green
tourism in Ukraine is characterized by a spontaneous nature, inherent in self-regulation. The support
of state institutions regarding the development of this type of activity, the introduction of certain
incentives and methods of institutional regulation, the WTTC Recommendations, approved by
UNCED in 1992, the experience of other international organizations and entities of green tourism
are aimed at [5, 6], unfortunately, are not enough today.

Unsolved aspect of the problem. There is currently no software for green tourism in
Ukraine. Marketing and advertising for private farms engaged in green tourism is unsystematic,
sporadic and, in most cases, is unprofessional. That is why the task to create a software product that
would fulfill all these functions evolves.

The purpose of the article. The purpose of the work is to suggest a new approach to the
creation of information tools for the organization, marketing, advertising of green tourism and for
improving the quality of services of this type of activity.

Research results. The share of green tourism in the aggregate product of the Ukrainian
tourism industry is increasing, but the tools for its implementation and dissemination need new
approaches.

3,84%

M Business
m Green
Ecological
Cultural and cognitive
o Educational
H Event

Recreational

Religious

3,84% Sports

Fig. 1. Increase in the share of green tourism in the aggregate product of the tourist industry of Ukraine
Source: Author-processed data [3-5]

One of the methods of increasing the share of green tourism in the total volume of tourist
services was the voluntary self-categorization of the subjects of this tourism type. The experience of
European countries, Poland in particular, was used for this purpose [7]. The state institutions of this
country have introduced standards for rural tourism, and providers of this type of tourism have
agreed to categorize their businesses. This was an incentive to improve the quality of green tourism
services as transparency of this type of activity increased, the cost of services become less
subjective and more justified, the competition increased, and the services become more diverse.

The program of categorization “Ukrainian hospitality estate” of the subjects of this type of
tourism was introduced by the “Union for promoting development of rural green tourism in
Ukraine” [4], which gave impetus to the development. Categorization is an important factor in
business development, while it does not reveal all the features of the host party to the tourist, since
the categorization technique and the factors by which it is conducted are not comprehensive, and
their normalization makes the assessment of the joints inflexible and unchanging over time.

Increasing over time the requirements to the host party, increasing competition, the fluidity
of personal tourist motivation require other additional tools for evaluating the subjects of green
tourism and the ways of making them public. The requirements and needs of the consumer of the
green tourism service are first determined by the choice of the specific destination [8-14]. However,
the user has certain questions to the host party, the answers to which will influence tourist decision.
Some of the information, he/she needs, is met by the “host” category. The categorization program
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has four categories: a basic one that meets the minimum requirements; the first, when the garth has
a parking lot, the acceptable area of the rooms with appropriate sanitary facilities; the second
meeting all the criteria of the first, plus illuminated signboard, internet access, playground, separate
guest entrance; the third, having in addition to the features of the second category swimming pool,
garage, rooms equipped with refrigerators, TV, air conditioning, uninterrupted supply of cold and
hot water (eleven categories of requirements in total).

Formalization of the requirements of the "Ukrainian hospitality estate" categorization [4] to
form the database can be done by the following digital attributes: location of the subject of green
tourism; issues of personal safety of the service consumer, cleanliness of the manhole and its
compliance with sanitary and hygienic norms; quality of the garth; quality of the garth appliances;
readiness of hosts to meet tourists. However, these categorization attributes [6] leave other
consumer needs out of control. For example, the presence or absence of transfer, the possibility of
computerized reservation of tickets, guarantee of uninterrupted, regardless of the conditions and the
state of external networks, supply of electricity, heat, water, reliability of means of communication,
use of transport routes, supply of non-manufactured food directly to the estate, the possibility of
acquiring the necessary items for everyday life [13-14]. Consumers of rural green tourism services
may be interested in the presence and the equipment of tourist routes, the possibility of hunting or
fishing, the possibility of renting, in particular, the tourist equipment, the car, the possibility of
booking taxi services, etc. The characteristics of the host family, in particular, human and
professional qualities, such as qualifications, quality of communication, degree of hospitality,
cooperation and relationships within the family, relations with neighbors, etc. may be important for
the tourist, especially in the case of family vacations.

s verificationof a person's

T rightto provide an
Providing the assessment |l

to the provision / receipt  [RRE Ty Ty e
of green tourism service » verificationof complance

5 ith t
by a given method methodology and

instructions

Adjusting the position of
the evaluator in the
overall rating of the : gggf;‘r’if’;:r';t:’:fmﬂ
database, separately - by [y
region, separately - by
settlement / locality

. * hashtag advertisingon
CHENEE tE SCCOMPANYINE - RN EY RO

audio and video resources

information on the best  RLIGaLMLT
providers information on requests
of potential users

Fig. 2 Algorithm of rating program of green tourism providers / consumers

Therefore, the task is to create a software product that would allow obtaining more
information on the subjects of green tourism [9, 15], with the information updated and replenished
in real time in accordance with the expansion of tourist information and consumer needs (see Figure
2). At the same time, the software must perform the functions of marketing and advertising, and,
since it should be targeted at the low- and middle-income population, the software should be low
budget.
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Fig. 3. Formation of the rating of the subjects of green tourism

The so-called counter-rating system is suggested as the basis for the ideology of forming
such a software product (see Figure 3). Both the consumer of the green tourism services and the
providers of such services need a counter-assessment so that the other party's incompleteness is not
unexpected. The receiving party and the recipient of the service have the right to submit the
counterparty's assessment on a confidential basis by group of attributes. The assessment of the
green tourism entity will be formed as a result of analyzing questions that the potential consumer
will ask through the channels of communication of the software product being offered. Rating
would help to increase or decrease the rank of each of them in a database open only to registered
users. Only those who have mutually confirmed the provision / receipt of the green tourism service,
and only to those persons / farms whose service has been used, or to whom the service has been
provided, are eligible for evaluation. In addition, the information portfolio of the service provider is
being expanded and updated via program means.

To reduce the cost of operating software, to save computer resources, the use of cloud
technologies is being introduced. These technologies make it possible to use this software even
from smartphone or tablet, provide information protection, in particular, against attacks and
computer viruses, etc., secure storage of databases, provide the required level of resilience to
technological and network crashes, eliminate the cost of purchasing licensed software, maintain and
upgrade your own computer hardware, etc. The user input processing program (see Figure 4) is also
stored in the cloud. This program reduces the cost of customer service.

The proposed green tourism software makes good use of the benefits of cloud technology.
The volatile in volume and time nature of the user access to databases would otherwise require
significant hardware reserves. In addition, cloud technologies provide a high level of accessibility

for users.
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Fig. 4. Flowchart of the program of processing the input information from users

Conclusions. Daily rate at 400-600 UAH per person and, in most of the cases, the seasonal
nature of rural green tourism does not provide high income for this type of activity, but it is a
certain tool for ensuring the social stability of the village, the development of rural local
communities, spreading traditional values, increasing respect for the culture of the people and the
environment. More broadly, the development of green tourism can help solving a complex problem:
to correct the demographic situation in depressed rural areas, the number of which, according to
experts, may increase in the coming years to 48-50%, to ensure sustainable marketing of products
and services of rural producers, in particular, to cater tourists, to create new jobs by expanding the
range of services (transportation, fishing, hunting, sightseeing, etc.), to improve the infrastructure of
villages and towns. For the effective spread of rural green tourism, a pilot sample of the software
complex has been developed, which provides greater opportunities both for informing consumers
about the providers of this type of tourism and for studying the needs of consumers of rural green
tourism in this type of services. This software product is maximally adapted to use, update and to
replenish databases. It is designed as a universal tool, including for marketing and advertising
needs, to stimulate the quality of rural green tourism services. The suggested software package
makes it possible to reduce the cost of both computer hardware, software, as well as the
maintenance of its operation.
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