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DEVELOPMENT OF ENTREPRENEURIAL COMPETENCE IN DESIGN EDUCATION

Abstract. The aim of the article is to analize the current state of design education in
Ukraine, update the training curicula of future designers to start their own business and successful
entrepreneurship activities in the field of design as a prerequisite for self-realization of professionals
in a market economy, identify components of entrepreneurial competence and substantiate
recommendations to develop it during the training of future designers.

The theoretical significance of the article is that it is analyzed the current state of design
education from the standpoint of preparing students for self-realization in a market economy and
successful professional activity in a society of sustainable development, which is possible by
starting their own successful business; the essence of the main directions and modern approaches to
the development of entrepreneurial competence of future designers are revealed; the preconditions
for effective training of future designers for entrepreneurship are determined; empirical data
obtained as a result of implementation of the authots’ consept are analyzed; the main directions of
design that will be successful for business activities are revealed; the updated content and effective
ways of development of entreprencurial competence in design education are presented. The
practical significance of the article is to present the program of the authors’ modular course, the
introduction of which will promote the development of entrepreneurial competence of future
designers, as well as practical cases of business plans and business projects are presented.

It ts characterized the features of entrepreneurial activity in the field of design as a process
of development of innovative ideas and projects of young people — authors of extraordinary
methods and technologies, inventors of new ways of society development. According to the
qualification characteristics of the profession, the main professional functions of a designer are
defined, different types of entrepreneurs in the field of design are systematized. Creative and
innovative ideas are transformed by entrepreneurs in the field of design into sustainable business
models, various innovative approaches are introduced. Today it is possible to identify a wide range
of entrepreneurs in the cultural sector, who operate in the field of culture and art, engaged in various
fields of creative industries. Problems and prospects of training of future designers for
entrepreneurial activity are revealed, directions of further searches are outlined. The methodological
basis for training of future designers are presented as an amalgam of socio-cultural, utilitarian-
consumer and aesthetic-entrepreneurial functions of design. It is substantiated that entrepreneurs in
the field of design must have a broad mindset, high intellectual potential and level of culture, ability
to self-improvement solutions which have to be implemented in design education.
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PO3BUTOK NIJIMPUEMHUIIBKOI KOMIETEHTHOCTI B IU3AVH-OCBITI

AHoTaniss. MeToro CTaTTi € KPUTHYHE OCMHCIEHHS Cy4YyacHOTO CTaHy JW3aiH-OCBITH,
aKTyaJi3allis IiAroTOBKY MalOyTHIX JU3aifHEPIB 0 3al104aTKyBAaHHS BJIACHOI CIPaBU 1 yCHIIIHOTO
BEJICHHS MIANPUEMHUIITBA B LIApUHI AU3alHY SK MepeayMoBH camopeainisalii (axiBiiB B yMOBax
CTaHOBJICHHSI PUHKOBOi €KOHOMIKH, BHSBICHHS OCOOJIMBOCTEH PO3BHUTKY B HUX MiJIPUEMHUIBKOT
KOMITETEHTHOCTI Ta OOTPYHTYBaHHS PEKOMEHJAIlI MO0 3MICTY ¥ Kpamux CIoco0iB PO3BUTKY
03HAYCHOTO (PeHOMEHY Yy TIpodeciifHiil MATOTOBIII MAaHOYTHIX TU3aliHEPIB.

TeopeTnuHe 3Hau€HHsI CTATTI MOJSITa€ B TOMY, L0 B Hiif MpoaHalli30BaHO Cy4YacHUN CTaH
(GYHKI[IOHYBaHHS JIM3aiH-OCBITH 3 MO3HIIKA MIATOTOBKU CTYACHTCHKOI MOJIOMI J0 camopeaizaril
B YMOBaX CTaHOBJICHHS PUHKOBOI €KOHOMIKM ¥ yCHIIIHOT MpogeciiiHOl MisNIBHOCTI B CYCIIJIBCTBI
CTaJIOTO PO3BHUTKY, IO € MOXIMUBUM Ha OCHOBI 3all04aTKyBaHHS BJIACHOI CHpPaBU W YCIHIIIHOTO
BeJleHHA Oi3HeCy; PO3KPUTO CYTh OCHOBHHMX HANpsMIB 1 Cy4aCHUX MIAXOIIB JI0 PO3BUTKY
HiANPUEMHUIIBKOT  KOMIIETEHTHOCTI  31100yBayiB  [U3aliH-OCBITH; BU3HAYEHO MEPEAyMOBU
e(eKTUBHOI MATOTOBKM MaHOYTHIX MU3aiHEPIB 10 MiANPUEMHUIITBA; MPOAHATI30BaAHO €MITIPUYHI
JlaHi, OTpHMaHl B pe3yJIbTaTi BUKOHAHHA OaraTOpiuHUX JOCHIKeHb B YKpaiHi; KOHCTATOBAHO
OCHOBHI HampsIMM JM3aifHy, 110 OyAyTh YCHIIIHUMHU Ui MIJOIPUEMHUIBKOI JISUTBHOCTI;
3alpONOHOBAHO  aBTOPCHKMHA 3MicT Ta e€(eKTHBHI CHmocoOW PO3BUTKY MiANPUEMHHUIIBKOI
KOMITETEHTHOCTI B JTU3aiH-OCBITI.

[IpakTuHe 3Ha4YeHHs CTATTI MOJSIrae B HaBEJIEHHI MPOTpaMH aBTOPCHKOTO MOAYJIHHOIO
KypCy, 3alpoBa/LKEHHS SKOTO CHPUATHME PO3BUTKOBI MIANPHUEMHHUIIBKOI KOMIETEHTHOCTI
MalOyTHIX AW3alHEpIB, a TAKOX 3alPOIOHOBAHO MPAKTUYHI MPUKIaaAu Oi3HEc-TIaHiB 1 Oi3Hec-
IPOEKTIB I chepu AU3aiiHy.

CxapakTepu30BaHO OCOOJMBOCTI MIANMPUEMHHUIILKOI ISJIBHOCTI B IAPWHI JU3AalHY SK
IpOIIECy CTAHOBJICHHS CaMOOYTHIX MOJIOJMX TBOPILIB IHHOBAaLIWHHUX i€l 1 MPOEKTIB, aBTOPIB
HEOpPJIMHAPHUX METOJMK 1 TEXHOJIOT1H, BHUHAXITHUKIB HOBHUX CIOCOOIB 1 HUISXIB PO3BUTKY
cycrnuibeTBa. BignoBimHo 110 KBamidikaliiiHOT xapakTepucTHKH mpodecii BU3HAUYEHI OCHOBHI
npodeciiini ¢GyHKUii au3aliHepa, cHCTEMaTH30BaH1 Pi3HI THNM MIANPHEMIIB Yy cdepl Au3aiiHy.
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KpeaTusHi Ta iHHOBAaIilHI TBOPYI 1e1 TpaHCPOPMYIOTHCS MIANPUEMIISIME Y cepi Tu3aiiHy y CTiHKi
O13HEeC-MOJIeNl, YMPOBaKYIOThCA Pi3HI HOBATOpPChKl migxoau. ChOrojgHI MOXKHA BHU3HAYHTH
IIMPOKE KOJIO MiAMPHUEMIIB KYJIbTYPHOTO CEKTOPY, SIKI BEAYTh AISUIBHICTD 33 IIMPOKUM CIIEKTPOM
HanpsMiB y ramy3i KyJbTypd 1 MHCTEUTBA, 3alHATI B PI3HUX Tally3iX KpeaTHUBHOI 1HAYCTpPIH.
Po3kpuro mpobiemMu 1 MepCneKTUBU MIATOTOBKM MaiOyTHIX AM3aiHEpIB 10 MiANPUEMHHUILIBKOI
JUSUTBHOCTI, OKPECIICHO HANPSAMU NOJANbIINX MMOIIYKIB.

MeTo0I0TIYHOI0 OCHOBOIKO MIiATOTOBKM JM3allHEPIB HA CHOTOJAHI € CILIaB COLaJbHO-
KyJbTYpPHOI, YTUJITapHO-CIIOKHMBYOI 1  €CTETUYHO-IIANPUEMHMIIBKOT  (QYHKIIN  Au3aiiHy.
[Tignpuemii y cdepi au3aiiHy MOBMHHI MaTH WIMPOKHHA CBITOTJISAN, BUCOKHM I1HTEIEKTyalbHUUN
NOTEHLIA] 1 PIBEHb KYJIbTYPH, 3JaTHICTb O CAMOBJIOCKOHAJEHHS, YMIHHS TBOPYO MIAXOAMUTHU J10
pO3B’si3aHHs MpoOsieM Ta 0OupaTH ONTUMANbHI BapiaHTH pillleHb. Yce e Mae OyTH BIPOBAHKEHO B
JTN3aiiH-OCBITY .

Knrouosi cnoea: nuzaiiH, MiaNPUEMHUIITBO, MANMPUEMEIb, TTpodeciiiHa MiAroTOBKa, 3MICT
npodeciifHoT MiArOTOBKH.

Formulas: 0; fig.: 0; tabl.: 0; bibl.: 18.

Introduction. Design education in Ukraine in the XX and early XXI century was not
recognized as a relevant area of education, and the training of future designers was on the periphery
not only of theoretical research and design practice, but also the education system in general. Due to
the socio-economic transformations of the civilizational development of many states worldwide, the
formation of design has gained not only practical significance, but also made it possible to solve
socially meaningful problems. This contributed to the formation of a complex and multilevel system
of design education, which is in constant correlation, due to the historical dynamics of the subject of
design, as well as the limits of its practical and theoretical interpretation [2].

Undoubtedly, the structure and content of this system are decisively influenced by general
trends in public policy in education. Graduates of modern design education institutions are not
prepared for life in an innovative economy, do not understand the mechanisms of self-realization by
starting a business, although entrepreneurship is a kind of creative, exploratory, risky social activity
and in most countries is considered one of the most prestigious. This type of activity in the
appropriate conditions reveals the personal nature of the specialist. Therefore, the formation of a
designer as an entrepreneur is closely correlated with the process of his/her formation as a creative
person, developer of innovative projects, extraordinary techniques and technologies, inventor of
new ways and means of society development [3; 4].

In this regard, there is a need for a radical overhaul of the established during the first decade
of the XXI century approaches to design education; the issues of not only the process of
professional training of future designers, but also the content, forms and methods of development of
their career competence become especially relevant.

Analysis of research and problem statement. Over the last decade, there has been an
intensive search for opportunities to modernize design education, increase the quality of
professional training in both theoretical, methodological and educational areas of research.
The current theoretical-methodological and scientific-methodical principles of design education are
substantiated in the scientific discourse (by E. Antonovych, V. Aronov, A. Boychuk,
O. Genisaretsky, V. Danylenko, A. Dizhur, H. Thagapsoev, etc.); the problems of management and
educational and methodological support of design education are analyzed (U. Aristova, S. Mygal,
V. Sydorenko, V. Shpilchak, etc.); historical aspects of design development and formation of design
education in Ukraine are analized (V. Danylenko, V. Prusak, S. Shumega, etc.); the specifics of the
designer’s profession and procedural aspects of design are characterized (V. Runge, V. Senkovsky);
the peculiarities of training of future designers in Ukraine are revealed (S. Alekseeva, A. Aronova,
T. Mala, M. Pichkur, I. Prodan, V. Prusak, I. Ryzhova, V. Tymenko, S. Chirchyk). The works of
scientists show that design education as a phenomenon of Ukrainian educational space and an
important factor in the development of culture which is considered in the context of theoretical and
art interpretations of the concept of «design» in combination with interpretations of the terms
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«educationy», «professional education», «higher education», «art education» and the definition of the
place of design in the socio-cultural and educational field. At the same time, the training of
designers is inextricably linked with the economic and social development of society [4].

World practice convincingly proves that for the successful development of society it is
important to complement science, art and production technologies, especially in the process of
training of future designers for various areas of activities. Scientific, economic and cultural spheres
are not only interdependent, they penetrate deeply into each other, creating a social environment
conducive to the development of creative potential, entrepreneurship, cultural self-expression of
future designers. Educational and cultural synthesis of aesthetic and rational, artistic and utilitarian
is a methodological basis for the development of design education in order to identify and support
intellectually and creatively gifted students [4; 7; 8; 11; 13; 16; 17].

However, despite the existing studies and findings, there are no scientific research on the
integration of entrepreneurship and the prospects of design education. Thus, the purpose of this
article is to analyze the current state of design education, update the training curricula of future
designers to start their own business and successful entrepreneurship in the field of design as a
prerequisite for self-realization of professionals in a market economy, identify components of
entrepreneurial competence and ways to develop it during the training of future designers.

Research results. In modern Ukraine there are significant transformations associated with
its adaptation to the challenges of civilization and preparation for innovative progress in a society in
which the attractor is sustainable development. In a market economy, entrepreneurship becomes the
basis of economic and social development of society, solving social problems, overcoming poverty
and ensuring a high standard of living for the citizens of Ukraine. Over the last decade, the
conditions for doing business have changed significantly (improvement of the legal framework,
gradual entry into the world market, stabilization of the state economy), which has significantly
affected the activities of both Ukrainian and foreign companies.

In Ukraine the right to conduct business is granted in accordance with Art. 42 of the
Constitution, and the conceptual provisions for the development of entrepreneurship,
entrepreneurial competence are defined in laws and regulations governing the organizational and
legal framework for doing business. Thus, the content of the Laws «On Enterprises in Ukraine»,
«On Property», «On Entrepreneurship» and others defines the types and organizational forms of
enterprises, the rules of their creation, registration, reorganization and liquidation, the
organizational mechanism of entrepreneurial activity. The current understanding of the meaning of
the concept of «entrepreneurship» includes two goals of entrepreneurial activity: achieving
economic and social results, i.e. the focus on meeting social needs in goods, works and services as
well as making a profit [9].

Study of scientific works on the historiogenesis of design education [7; 11; 15; 17] shows
that at each stage of the civilizational progress of any country there was a refinement of the content
concepts of design and the introduction of innovative interpretive versions of the essence of design
in educational practice. For example, according to one version, design is a highly profitable industry
that can positively affect the overall economic condition of the country. Design brings added value
to tangible and intangible products. However, in order to realize this influence, it is necessary to
train future designers on the basis of the methodology of objective assessment of its quality and
significance for the development of the national economy.

In our opinion, the development of design education in post-industrial society is an integral
indicator of socio-economic progress of the country and a reflection of the main trends in the
cultural development of its society. At the same time, we recognize the achievements of design and
design activity as the results of reproduction of the cultural life of a certain country, region, locality.
Assimilation of legal norms in the process of professional training, awareness of general guarantees
of entrepreneurs’ rights, legal bases of state support of entrepreneurship and features of state
regulation of entrepreneurial activity form future designers’ ideas about social protection of
business entities, opportunities to defend their right to be successful in their country, the confidence
that their careers can be closely linked to entrepreneurship.
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For future designers it is important to realize that the development of design significantly
contributes to the economic growth of only those countries whose government supports the creative
industries. Every euro invested in the development of design in European countries gives a profit of
up to 20 euros. For example, the design industry exports £ 71.7 billion in value-added products in
the UK and more than € 38 billion in Ireland. In Ukraine, unfortunately, the situation regarding
design and economy is somewhat different. The key source of income for designers is short-term
projects worth up to $ 1,000. Annual turnover, mainly, does not exceed UAH 2 million and increase
due to the increase in the number of small projects. Usually, design agencies work with larger and
more expensive projects than individual self-employed freelancers, but there are few design
agencies whose annual turnover would exceed UAH 10 million [11; 12].

We recognize as one of the reasons for the insufficient development of entrepreneurship the
low level of development of entrepreneurial competence of future designers. If a designer does not
understand the essence of the economic model of his/her own business, he will soon lose his / her
position due to minimal obstacles and fluctuations in the market, and his/her business will cease to
exist. The presence of numerous errors and shortcomings in business models and business plans
means that designers who dare to start their own business and combine design and entrepreneurship
in their careers, do not understand the potential threats to business, and do not realize the strength of
design business.

In particular, according to long-term research, it is revealed that only one in three self-
employed designers understands the economic essence of design, its mechanisms, processes and
principles of development. This raises other issues, such as intuitive pricing. The cost of such
projects for different customers can vary significantly, depending on their purchasing power. We
emphasize that both in Ukraine and in other countries there is no generally accepted scheme for
calculating the cost of services and designer products. Because of this, designers often set the price
for their services and products at their own discretion. Therefore, it is natural that business owners
in the field of design, as well as individual designers are often not aware of clear directions and
mechanisms for developing their own business [15].

In view of this, it is desirable that higher education institutions have to be the main link in
the training of competitive professionals for the design market. However, the vast majority (74.3%)
of the designers surveyed indicated that they did not have a specialized university education [15].
Instead, they retrained or studied throught self-education or took courses in non-formal education,
where mostly business, entrepreneurship, and design careers were not tought. As a result, we
observe the absence of formalized procedures for interaction with the customer at the stages of
product creation by designers.

According to empirical research, a third of designers in Ukraine (29.7%) do not have
information about the algorithm, methods and mechanisms for calculating the price of their
services. At the same time, a quarter of respondents (24.9%) at the pricing stage focus on the
arithmetic mean of market prices, although there is no generally accepted mechanism for its
calculation. We emphasize that designers do not inform the customer about the algorithm and the
cost of resources to perform the task, but provide him/her with a draft of the final calculation, which
is often ambiguously perceived by the client. Thus, according to the survey, two thirds (60.1%) of
designers complain about misunderstandings with customers, due to ignorance and lack of objective
understanding of the value of the design. Difficulties in starting their business in the field of design
are also caused by the difficulty of identifying the level of influence of only the design decision on
the achievement of customer goals. In this regard, there is a problem of determining the only,
generally accepted criteria for the quality of design results, as well as quality criteria at the stage of
selection of alternative ideas together with the customer [16].

Training of future designers for entrepreneurship in the system of design education opens
new perspectives of mastering the modern directions of design. Especially popular is the «universal
design», which provides a safe and comfortable space for all citizens, regardless of age, weight,
physical limitations, perception etc. A key trend in universal design is the conceptual idea of
creating its objects - respect for human rights and, at the same time, diversity. In Ukraine, no more
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than 4% of architectural sites are publicly accessible to ordinary citizens. Among them are just a
few objects based on all seven principles of universal design. One of them is Terminal D of
Boryspil International Airport (Kyiv) [8].

Areas and sub professions in design, which, according to European experts, will become
popular in the next 15 years may already attract the attention of higher education institutions.
This direction is the training of «product designers». The career of such a specialist, according
to W. Green (Senior Product Designer) is «an evolutionary step within the design industry».
A product designer is a «specialist with a broad mindset, universal awareness, who is aware of
many areas of responsibility and a variety of tools that are not limited to creating interfaces» [10].

An equally promising area of design education is the training of so called virtual interactive
designers. Such professionals will work in the field of virtual and augmented reality — a market
that can reach significant volumes ($ 150 billion in 2021), covering all areas of human life: from
health — to architecture. Dorin Lorenzo from UT Austin believes that most UI designers will try
their hand at VR and AR design [10].

Given the dynamic digitization and creation of virtual products (from chatboxes to 3D
projections of incredible environments), «we will soon see a new generation of designers of virtual
interaction» — suggests American designer Yvonne Lynn from 4B Collective. The formation of
such promising areas as «algorithm design», «artificial intelligence design», «human-oriented
design» are associated with the design of objects (industrial designs), the design of experience
(combination of interaction design, visual design and space design) [10]. «The next step in design
development will be to design system behavior: the design of algorithms that determine the
behavior of automated or intelligent systems,» said Harry West from Frog [10]. For example, the
development of an algorithm that will determine the mechanism of action of an autonomous
machine that will choose the right human-centric solution in a situation of imminent collision. With
this in mind, the challenge for designers of the next decade will be to build correlations between the
coding of algorithms and the experience that they implement.

Post-industrial design, according to Marcus Virzoch from Artefact, requires radical changes
in the design processes used to define objects beyond their immediate form and function. «It is
important for post-industrial designers» says Virzoch, «to reflect on the ideas of a common user
experience in order to implement experiments that combine the physical and digital worlds» [14].
Creative artificial intelligence and a global marketplace will allow individual designers to access
objects that were previously available only for large teams. The result will be a surge
of specialization, efficiency and independence of designers. As a result, freelancers will form a
network of targeted micro-consultants who will compete with more traditional companies [14].

Exploring the peculiarities of entrepreneurial activity in design as a process of creation of
innovative ideas and projects, S. Alekseeva determines that creative and innovative ideas are
transformed by entrepreneurs into sustainable business-models, in which various innovative
approaches are introduced. The methodological basis for the training of designers, according to the
author, is the «triangle» of the main functions of modern design: socio-cultural, utilitarian-consumer
and aesthetic-entrepreneurial. Entrepreneurs in the field of design must have a broad mindset, high
intellectual potential and level of culture, the ability to self-improvement, the ability to be creative
in solving problems and choose the best solutions [1].

In this regard, we consider it important to develop and implement a training course of
interdisciplinary content, which will promote the development of entrepreneurial competence of
future designers. It is desirable that the content of this course contains appropriate thematic
modules, for example, Module 1 «Entrepreneurship as a socio-economic and psychological-
pedagogical phenomenon» which would help to understand the essence of entrepreneurship, in
which it would be presented a comparative analysis of different worldviews of economists, social
psychologists, teachers; which would encourage students to determine the parthways and conditions
for the development of entrepreneurial competence; which would present modern ideas about the
entrepreneur and businessman in the field of design and features of the market of design services in
Ukraine, as well as the current state of business education in economically developed countries.
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The tentative title of the second module may be as follows: «Development of entrepreneurial
competence of future designers in the system of design and entrepreneurial training in higher
education institutionsy. Its content will cover the integration of design and entrepreneurship, the
development of entrepreneurial culture of future designers in the context of their professional
development; conceptualize the attention of future designers on the semantics of the concepts:
«entrepreneurial competence» and «professional competence» of the designer; will cover the main
forms and methods of career and entrepreneurial competence development.

Module 3 can be tentatively named «The main socio-economic and psychological factors of
entrepreneurial competence of future designers», and in its content it is important to reflect the
individual-personal and social significance of the development of entrepreneurial qualities of a
designers, as well as methods and mechanisms of self-diagnosis of professional entrepreneurial
qualities of the personality needed to succeed in business. In the program of psychological and
pedagogical support for the development of entrepreneurial competence within the same module, it
is desirable to present relevant factors, ways to intensify the process of acquiring entrepreneurial
qualities and overcoming barriers, in particular, analysis of business requirements, motivation of
entrepreneurial activity and self-realization, clarification of the subjective position, positive
professional self-concept of the future designer’s personality regarding his/her possible roles in
business (employee, marketer, manager, idea generator, leader, etc.). During the module, students
need to be involved in reflection and self-assessment as integral conditions for self-development
and the definition of real, achievable goals.

The content of the fourth module «Development of entrepreneurial competence of future
designers» should be directly aimed at developing comprehensive skills, ways of working,
development of individual and professional qualities that form the structure of entreprenecurial
competence, ensure success in future business. Therefore, the module will involve modeling of
business situations at all stages of development of entrepreneurial competence, educational
business-design, etc.

One of the examples of realization of his/her own design and business ideas can be
development of the business plan and the organization of design-studio. This business is quite
specific and requires professional knowledge in the field of design. Starting design-studio is quite
simple, it is much more difficult to ensure its successful operation. Here we present the specific
example of a business project.

The goal of the business project is to open a design-studio for the implementation of services
in the field of interior design in the city with a population of over 1 million people. In recent years,
the attitude to the creation of interiors of private and commercial premises has changed
dramatically. Now more and more people and companies turn to designers to create individual
projects. Many factors contributed to the growth of demand for this type of services: an increase in
housing commissioning units, an increase in household incomes and, as a result, a demand for
comfortable living conditions. The market of design services continues to develop actively and is
recognized as a promising industry. The opening of a design studio is a promising project. The
advantages of the business include a high level of income and a low payback period of the project,
the ability to organize a home business, a relatively simple process of organization. Office space is
rented for the project implementation. Office area is about 15 square meters, and the cost of rent
from 5 000 thousand UAH. The office is equipped with the necessary furniture. The target audience
of the design studio is: people who have the need to make renovations in their homes with average
profitability as well as corporate clients who need a design project of commercial premises (offices,
shops, cafes, etc.). The amount of initial investment is UAH 140,000. Investment costs are aimed at
the purchase of office equipment, software, advertising promotion, as well as the formation of a
working capital fund before the project pays off. The main volume of the required investment is for
the purchase of equipment, the share of which is 50%. Own funds can be used to implement the
project. Taking in mind these prerequisites students have to substantiate their own business models
and create drafts of business plans.

Another example of a topic that can be discussed with future designers in order to develop
their entrepreneurial competence and clarify career orientations in the design business is given
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below. Over the last decade, the approach to the creation of interiors of private and public spaces
has undergone significant changes, which has led to the active development of the market of design
in housing and public sphere. There are many preconditions for market development: growth of the
construction market, increase in the number of agreements in the residential real estate market,
growth in demand for comfortable living conditions, expansion of the market of finishing materials
and interior items. A person who has purchased an appartments and plans to make repairs in it,
prefers to arrange this space in accordance with his/her needs and preferences. Therefore, there is
a need to seek professional advice from a designer. A characteristic feature is that customers
of design services want to get an individual project. This contributes to the development of design
services.

The modern market of design services is a real sector of the economy, with annual turnover,
according to experts, $ 15 billion. With such sales volumes, it remains closed and unstructured. A
study of the practical aspects of entrepreneurship in the field of design shows that about 25—35%
of businesses are in the shadow sector of the economy, and a significant part of the market is
presented by freelance designers. At the end of 2020, more than 70 thousand people are considered
professionals in the field of design in Ukraine [16]. Due to the closed nature of the market it is quite
difficult to assess its real volume and development trends. However, the dynamics of the market of
design services and the prospects of the sphere can be traced by related industries, namely the
introduction of housing in Ukraine and the turnover of retail trade in construction and finishing
materials. This relationship is obvious: the owners of new buildings often turn to design services,
and the most popular projects are the renovation of «old» premises.

According to statistics, the introduction of new buildings is expected to grow, which opens
prospects for the market of design services. Thus, according to analytical results, more than 65% of
all sales of building and finishing materials, equipment and home accessories is due to the effective
work of architects and designers. The higher the demand for interior design services, the greater the
demand for building materials. To some extent, the designer acts as an intermediary between the
seller and the customer, determines the need to purchase a material. Annually, the market for
construction materials increased by 20% and by 2016 reached 50 trillion UAH [16].

The trend changed in 2017 because of the general economic downturn, when household
incomes fell by 6.5% and the commissioning of residential real estate — by 9%. The recovery of
the market was recorded in 2018—2019. We assume that the market of construction and finishing
materials will continue to grow at a slow pace — only 2—3% per year, and will be able to return to
the previous volume no earlier than 2021. In addition, experts note the steady growth of the market
of interior design services — on average, the annual growth is about 30% [1].

Such a form of work as discussion with future designers of situations in the market of design
services not only promotes the development of their entrepreneurial competence, but also stimulates
their cognitive activity in the chosen field of design, concretizes their ideas about future
professional careers.

Conclusions. The results of our research show that the level of development of
entrepreneurial competence of designers reflects the general state of development of
entrepreneurship in Ukraine, which is characterized by low motivation to show entrepreneurial
initiative and insufficient level of readiness for entrepreneurial activity of future professionals. With
this in mind, preparation for a career and entrepreneurship in the system of design education is not
only to master the skills of artistic and aesthetic activities and design, but also to form the ability of
future designers to generate new ideas to meet the needs of society in innovative design projects. In
the field of design, entrepreneurial and career competence includes such personality qualities as
initiative, creativity, ability to organize their own work, entrepreneurial activity and team work;
characterized by the ability to leadership and managerial actions, willingness to effectively self-
realize in the process of organizing and successful development of their own business, the ability to
analyze and evaluate their own professional opportunities, abilities and compare them with the
needs of the labor market; skills to create, implement and evaluate business plans, develop basic
business models and make economically and environmentally substantuated decisions; present and
disseminate information about business results.
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